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ABOUT THE ASSESSMENT

@National Survey @Focus Groups @In-depth interviews

A nationally representative survey was 4 focus group discussions with 20 in-depth interviews with representatives of
conducted in 106 localities, on a sample of representatives of different ethnic  national and regional TV channels,

1006 people among population aged groups from urban and rural area,  independent media content creators and
between 30-45 years. aged between 30-45 years. representatives of online platforms.
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