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Infographic presents results of the Citizen Media Literacy Project (CMLP) implemented by IREX & funded by the Government of Canada (START)
1. Source: http://detector.media/infospace/article/114625/riven_doviri_ukrayinciv_do_media_skladae_35_-_doslidzhennia/

2. Source: CMLP National Baseline Survey conducted on September 9-24, 2015
3. Source: CMLP National Endline Survey conducted on February 4-15, 2016
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CMLP worked in 14 of Ukraine’s 24 oblasts due to the intensity of the information war near the conflict zone in the East including government controlled areas of Lugansk and Donetsk regions
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Critical thinking skills coupled
with practical, hands-on tools
to separate information from
propaganda are effective:
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Informed media consumption |

habits are contagious:

Even brief exposure to the
concept of informed media
consumption raises

awareness and motivation:

the number of training participants who “almost
always check news they see/read/hear” more than

doubled over three months 21% %':’50%.
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91% of training participants shared their new skills

with others, reaching 90, 000 people.

54‘% of those who viewed the information

campaign reported a need for skills on how to discern
untruthful reporting, representing more than

1 million ukrainians.

@ CMLP activities
& Occupied territory

~

-—- - = = o= o= 4 - - e e e oo

---e-eme= o=

2016 IREX. All rights reserved



	Слайд номер 1
	Слайд номер 2

